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2001 2012

“the issue of the lack of trunk capacity is a real constraint on the 
promotion of economic development in island and remote rural 
areas”          

Connecting Scotland - our broadband future (2001)
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1. technology does 
work previously 
done by man.

2. technology makes 
possible work that 
could not be done 
before.

3. new social and 
economic 
systems.

Information Society: As Post-Industrial Society
 By YONEJI AUTOR MASUDA 1981



“Human nature is not a machine to be built after a 
model, and set to do exactly the work prescribed for it, 
but a tree, which requires to grow and develop itself on 
all sides, according to the tendency of the inward 
forces which make it a living thing.”

“Such are the differences among human beings in their 
sources of pleasure, their susceptibilities of pain, and 
the operation on them of different physical and moral 
agencies, that unless there is a corresponding diversity 
in their modes of life, they neither obtain their fair share 
of happiness, nor grow up to the mental, moral, and 
aesthetic stature of which their nature is capable.”

John Stuart Mill, On Liberty (1859)



Article XI
La libre communication des pensées et 
des opinions est un des droits les plus 
précieux de l’Homme : 
tout Citoyen peut donc parler, écrire, 
imprimer librement, sauf à répondre de 
l’abus de cette liberté, dans les cas 
déterminés par la Loi.

DÉCLARATION DES DROITS DE L’HOMME ET DU CITOYEN DE 1789



The free communication of ideas and 
opinions is one of the most precious of the 
rights of man.
 
Every citizen may, accordingly, speak, 
write, and print with freedom, but shall be 
responsible for such abuses of this 
freedom as shall be defined by law.

Thomas Paine,
Declaration of the Rights of Man and of Citizens 

by the National Assembly of France 
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Digital Participation research review 

Figure 1: the Consumer Framework for Digital Participation 
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The research has identified five stages in the digital participation journey: 

x To get interested; 

x To get online; 

x To make it work; 

x To enjoy the benefits; and 

x To manage the risks. 

Each of these phases contains a number of important elements, summarised 

below. The supporting evidence for each of these elements is provided in the 

main body of the report.  

To get interested: the first step in getting people to participate digitally is for 

them to get interested. They need to know what the internet is, what it can do 

and what the benefits are to them. They also need to believe that those benefits 
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communities

• many-fold

• overlapping

• not all geographic



communities

• communities of interest

• economic & business

• cultural & societal

• local & family

• communities of place



aspects
• benefits

• obstacles

• incentives

• engagement



civic, cultural and 
political 
participation 

social media, games & 
entertainment

crossing the divide

Digital Media Literacy Education and Online Civic and Political Participation, Joseph Kahne, Nam-Jin Lee, Jessica T. Feesell, International Journal of Communication 6 (2012), 1–24

access – and contributions – to knowledge





independence
We will consult people, 
organisations, economic and 
commercial stakeholders, and 
government at all levels, but 
we have no axe to grind.  
We will go where the evidence 
takes us and publish 
conclusions supported by the 
evidence.

spreading the benefits



we will 

spread the net widely

• to communities, broadly defined

• working through intermediaries to reach 
those beyond the internet

• taking diversity seriously: gender, disability, 
economic exclusion, ethnicity, remoteness

• multi-level, multi-faceted and multi-layered 
consultation

spreading the benefits



analysing the evidence

We will work dynamically:

• feed initial conclusions back to consultees;

• iteratively refine developing conclusions;

• publish a final report in November 2013.

spreading the benefits


